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Mental Health Awareness Week 2009
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        Winning Ways to Wellbeing
Connect, Give, Take Notice, Learn, Be Active
Heke tipu oranga, he taonga tuku iho, ka pakanga ake, aue te aiotanga, te manawanui
Persist in the battle and journey for wellbeing, it is a treasure handed down from the heavens, then comes confidence and peace.
Tips for getting media coverage
By the Mental Health Foundation’s Communications Team

One of the best ways to raise awareness and educate the public about mental illness is to use the media.
Local newspapers are a great way of getting your story into your local community.  The local media like stories that are either happening in their distribution area, or that feature someone from within that area. 
If you know a reporter, it’s a good idea to let them know what you are organising in your area.  About a week before your event or activity you can issue a media release about it. 

Local newspapers often have free community listings of events – this is also a good way to get more publicity around your event.  Contact your local paper and see if you can ask them to include details of your Mental Health Awareness Week event.
THE MEDIA RELEASE

Media releases should be used to focus attention on a particular subject, for example an event (in this case Mental Health Awareness Week and your event or activities) a person, some important research, a donation, an award etc.
Before you start writing:

Certain types of stories interest media more than others.  However, the difference between a story that gets picked up and one that doesn’t is often in the way that story is told.  Consider the following elements when putting together your story:

· Urgency – Ask yourself the big question ‘why’ – why must this story be told now?  Think beyond “because we have an event happening” or “because it is Mental Health Awareness Week”.  Why is your event/activity important in the community?  Use research, or support from a local authority to highlight community needs.  For example:  One in five New Zealanders this year will experience some form of mental illness (statistic taken from Te Rau Hinengaro: The New Zealand Mental Health Survey, Ministry of Health, 2006).
· Human interest – Once you have defined the issue and its importance, it’s time to attach a human face to it.  Here is where you can think about asking someone with experience of mental illness to share their recovery story, and the importance of making your mark for mental health.  Or you may consider enlisting the help of a local personality or celebrity to support your event or activity.

· Timeliness – Tie your event/activity into Mental Health Awareness Week, and emphasise how the Week is being celebrated both nationally and internationally.  

· Shared values – Involve your audience in the story.  Think about the qualities associated with good mental health and wellbeing that have positive effects for everyone, and tie these into statements (key messages) that make your story relevant.  For example: Preserving good mental health is important, because people of all ages need tools to help them cope when times get tough.
Focus your message

Here is where you take the story elements identified above and craft them into four or five sentences – key messages – that you will use in your media release to tell your story.  All good stories have a beginning, middle and end, and media releases are no different.

· Identify the “problem” – You’ve identified the urgency of your story, now try and outline it in a few sentences.

· Propose a solution – How is your activity or event going to help contribute to the theme of Mental Health Awareness Week, and better mental health and wellbeing for the community?

· Give an action – Tell your audience how to get involved, and encourage them to do so.

Writing the media release

Now it’s time to write your ideas up.  The structure of a media release should follow the style that newspapers use.  The most important facts such as who, what, where, when, why and how should be in the first paragraph.  
The least important information should be at the end.  This means that if the journalist only publishes the first section of your media release, it will still contain all the important information.  


Key points to consider:

Headline 

· Make the headline lively and interesting - be creative. This will help to get the journalist’s attention right from the start, which gives you a better chance of getting your story covered.  Give them a reason to be interested in reading on. 
· Keep the headline short  - no more than one line.
Opening paragraph

· You need to get your most important information across in the first two paragraphs – and no more!  These leading paragraphs must be clear, to the point and convey your key messages. 

· You need to tell journalists the who, what, where, when, why and how of the story in your opening paragraphs. 

· You only have a short time in which to get the facts of your story across to a journalist before they lose interest – so vamp it up!  Ensure it sounds interesting but don’t go overboard!

· Keep your language simple – don’t use technical terms or jargon.

· Leave the extra detail for further down in the media release.  
Use quotes
· The media release should contain a quote from someone in your organisation or a relevant person in your community, reinforcing your key messages and bring the media release to life.  It is a good idea to place your first quote after your opening paragraph.
Layout

· After establishing your who, what, where, when, why and how, add additional detail to the media release in priority order.
· Set your media release to have line spacing of 1.5 and keep your media release to one and a half pages or less, including contact information.  The fewer words you can use to tell your story the better.

· Headlines should have a font size of between 12 – 24 point and should be bold. The main text should be font size 11 point.  
· Once you have finished the text for your media release write ENDS on the next line down so that the journalist knows that the main body of the media release has ended.
· At the end of the release you need to provide the contact details for the person who will respond to any media enquiries about your event/activities. This person needs to know all the details of the event and why it is taking place, and needs to be available at all times (this is most important) to take phone calls/enquiries from the media about the media release.
· If you are inviting journalists to an event, make sure you include specific information about where and when they can attend in a separate paragraph after the main media release has ended.
Revise and check
· Make sure that you read the media release aloud.  Does it sound interesting? Will it be of interest to other people – ask some other people whether they think it sounds interesting.  If you are not sure rework it until it is. Try and write for the ear.
· Do not send your media release out without proofreading it.  Make sure everything is spelt correctly.  Check your facts, and check them again.  Ensure that the contact details for media enquiries are correct.
Distributing the media release
· Find out what the deadlines are for the local media in your area.  These may be well in advance of your event, and you will need to have your release ready early.  
· Send the media release to a named journalist – if you know a particular journalist who is interested in mental health, send it to them.  If not, find out who the health journalists are for the media in your local area. 
· Smaller community-based papers may not have dedicated health journalists.  Give your community paper or local daily newspaper a call and find out the contact details of the right journalist to send it to.  You may be advised to send it to a newsdesk email address – however if you are given contact details of a journalist, ask to speak to them and see if they are interested in you sending the release directly through to them. 
· You will get better results if you take time to phone the publication and see if they are interested.  Sell your story emphasizing urgency, human interest, timeliness and shared values.
· Send your media release to local radio stations and any local TV stations that are in your local area.  Again – if you don’t know the contact details for a specific reporter give them a call, find out who they are and have a quick chat with them. 
Further advice

If you have any specific concerns about writing or issuing a media release you can contact Chris Banks, Senior Communications Officer at the Mental Health Foundation of New Zealand.  Email: chris@mentalhealth.org.nz . 

We will not be able to write the media release, contact media or issue the media release on your behalf, but can provide ad hoc advice if you have any concerns or questions about any of the information outlined in this document. 

On the next page is a sample media release you can adapt to use for your events. 
[ORGANISATION NAME/LOGO]
MEDIA RELEASE

[date]
[headline]

“Winning Ways to Wellbeing” is the theme of this year’s Mental Health Awareness Week, being held October 5-11, 2009.

To celebrate Mental Health Awareness Week [insert your organisation / group / individual’s name] will be holding a [insert your event] at the [insert the venue and town name] on [insert the date] to bring a focus to this positive message.

One in five New Zealanders this year will experience some form of mental illness, so making wellbeing a priority in our lives is important.  Wellbeing is a concept that has two main elements: feeling good and functioning well. Research has shown five winning ways that people can support their own wellbeing and that of the people around them: connect, be active, take notice, learn and give. 

[include a quote from your organization about how your event/activity fits in with this theme]

Around New Zealand, many other community groups are leading activities and many schoolteachers will be doing the same.  All will contribute to national awareness of mental health, and this year’s theme during the week in their own way.

A calendar of events planned for the week throughout New Zealand and supporting information about the theme can be found at www.mentalhealth.org.nz .
The Mental Health Foundation is the organiser of the week, which has been held annually in New Zealand since 1993.  Mental Health Awareness Week is endorsed by the World Federation for Mental Health and will be marked in over 150 countries. 

ENDS
Media enquiries to:

[Contact person’s name]
[Organisation name]
[Phone number (including mobile)]
[email address]
[Organisation website address - make sure the website is up to date]
